E-PROCEEDING INTERNATIONAL CONFERENCE ON POSSTGRADUATE REASEARCH 2016 (ICPR2016)1ST – 2ND DECEMBER 2016 E-ISBN 987-967-0850-72-6

[bookmark: _GoBack]19

STUDYING THE PHENOMENON OF TAX FILING COMPLIANCE DECISION:       APPLYING THE THEORY OF PLANNED BEHAVIOR APPROACH.

Noor Suhaila bt. Shaharuddin
noorsuhaila@kuis.edu.my

 Associate Professor Dr. Mohd Rizal bin Palil
mr_palil@ukm.edu.my

Dr. Rosiati bt Ramli
rosiati@ukm.edu.my


ABSTRACT

Most of the literature in the tax gap is focused almost entirely on underreporting of incomes for sole proprietorships. However, there is little discussion in the literature about those sole proprietors who simply choose not to file a tax return on time. Therefore, applying the theory of planned behaviour (TPB) as the underlying theoretical base, the primary focus of this study is to identify the factors associated with their decision to file a tax return. The survey data was collected through a group administered method resulting in 225 usable responses from stall operators at Rest and Service Areas and lay-bys along the PLUS-operated highways. The findings of this study largely support the hypothesised relationships proposed in the theoretical model. Attitude towards compliance and perceived behavioural control were found as significant determinants of tax filing compliance intention among the stall operators. The findings of this study contribute to the theoretical and practical aspects of understanding the tax compliance behaviour among sole proprietors. A better understanding of the main driver for tax compliance will allow revenue bodies to implement more effective approached toward achieving optimal tax compliance.
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1. [bookmark: _Toc386448384][bookmark: _Toc386449460]Introduction
Over the years, reducing the revenue losses arising from noncompliance with tax laws has become a significant concern of all revenue bodies. Quoating figures from Athens-based Foundation for Economic and Industrial Research, Datuk Seri Ahmad Husni Mohamad Hanadziah, said that in Europe about RM63 billion is being lost each year due to tax noncompliance (New Straits Times, 2011).This issues calls for serious attention as the problem of non compliance will cause losses of current income to the government (Sam, 2010). According to Fuest & Riedel (2009), many developing countries fail to provide sufficient public services due to inability of their government to curb tax non compliance. In the long run if the problem of non compliance is not checked, not only depressing the country’s economic growth but, the government could be facing huge budget deficit (Lai, Yaacob, Omar, Aziz, & Yap, 2013). 
Many researchers in tax compliance have argued that a high-risk group for non compliance is associated with sole proprietorships or self-employed individuals (Engström & Holmlund, 2009; Feldman & Slemrod, 2007; Kamleitner, Korunka, & Kirchler, 2012; Kleven, Knudsen, Kreiner, & Saez, 2011; Slemrod, 2007). They have a significant opportunity to evade income taxes as compared to other taxpayers (Alabede, Zainol Ariffin, & Md Idris, 2012; Engström & Holmlund, 2009; Loo, Mckerchar, & Hansford, 2009). They are also identified as the largest share of the income tax gap (Hite, Stock, & Cloyd, 1992). The Internal Revenue Service (IRS) estimates that $68 billion of the $345 billion gross tax gap for 2001 was due to the noncompliance of some sole proprietors, who underreporting their net income by 57 per cent. Also, in the United Kingdom, Her Majesty’s Revenue and Customs (HMRC) statistics shows that nearly half of the overall tax gap of £32 billion in 2010 – 2011 was attributable to small businesses (HMRC,2012). 
Nevertheless, most of the literature in the tax gap is focused almost entirely on underreporting of incomes for sole proprietorships (see for example Engström & Holmlund, 2009; Ahmad & Braithwaite, 2005; Kirchler, E., Muelbacher, S., Kastlunger, B., &Wahl, 2007). It concerned with the taxpayer’s compliance decision such as how much income to report, which income that really needed to be reported, or what details should be included in their tax return. The discussions remain centered more on sole proprietors who choose to underreport their income in order to reduce tax liability (Alm, Bloomquist, & Mckee, 2013). However, there is little discussion in the literature about those people who simply choose not to file a tax return on time although they have a legal requirement to file those returns (Erard & Ho, 2001).
Studies have demonstrated that this form of evasion poses a significant problem for revenue authorities (Alm et al., 2013; Erard & Ho, 2001). According to some estimates, a substantial fraction of U.S. residents who are legally required to file a federal income tax return fail to do so (Erard & Ho, 2001). Based on the tax gap report released by IRS, the estimate of the individual non-filing gap for 2006 was $28 billion, increased slightly from $27 billion in 2001. In Malaysia, there were no official statistics that can really estimate the size of the tax gap particularly individual non-filing gap (Lai et al., 2013). However, the Inland Revenue Board of Malaysia (IRBM) reported that in 2005 nearly 1.3 million potential taxpayers did not file their tax returns (Krishnamoorty, 2006). Related to this, the government has lost approximately RM307.7 million. 
[bookmark: _Toc356515463][bookmark: _Toc356517025][bookmark: _Toc358211365][bookmark: _Toc359003015][bookmark: _Toc361124808][bookmark: _Toc367272167][bookmark: _Toc367273277]There must be some explanations on why such situation happens. Despite of all the development toward a better system including tax e-filing technology to facilitate taxpayers fulfil their filing obligations, there are still a big portion of individual taxpayers who are resistant to file their tax return (Ibrahim, 2012), they simply neglect their taxes and fail to comply with their income tax filing requirements. Research revealed that individuals with business income are relatively less likely to file a return than those in other occupations (Erard & Ho, 2001). Therefore it is important to identify the factors that influence taxpayers’ compliance behaviour, in particular filing compliance among sole proprietors in Malaysia. 
This study attempts to develop further understanding on the possible factors underlying sole proprietors’ decisions on whether or not to file a tax return. In explaining taxpayers filing behaviour, it is important to clearly identify their intentions that brought about the behaviour. According to Ajzen (1991), intention can potentially have a significant impact upon behaviour and able to influence individual’s decisions. In other words, it is a key element that exists within an individual before directing a person’s attention toward a specific object or behaviour (Ajzen, 2002b). Thus, drawing on theory of planned behaviour and its application to the tax compliance context, the aim of this study is to examine three variables that are potentially influence filing compliance behaviour. 

2. [bookmark: _Toc386448385][bookmark: _Toc386449461]Research Objectives
Specifically, this study has two objectives: 
1.	to determine whether the Theory of Planned Behavior components can reliably predict sole proprietors’ intention to fulfill their tax filing obligations.
2.	to identify which components of Theory of Planned Behavior that most influence sole proprietor compliance behavior.
The remainder of this paper is organized as follows. The next section reviews the theoretical framework and literature on tax compliance behavior. This is followed by the development of hypotheses in Section 4. Section 5 presents the data and methodology. Section 6 reports and discusses the results. Section 7 presents the conclusion and implications of findings. 
3. [bookmark: _Toc386448386][bookmark: _Toc386449462]Theoretical Framework and Literature Review
A number of theories have been proposed to explain non-compliant behaviour. In the taxation literature, many researchers have used Allingham-Sandmo model to explain tax non compliance behaviour and taxpayers’ tendencies to evade or avoid tax (Murphy, 2004). The model concludes that the penalty and the probability of detection are the crucial factors in influencing people to pay their taxes. However, there is a vast experimental literature that suggests that the majority of taxpayers still comply with tax system even the probability of detection is zero. In fact, for some cases the behaviour of audited taxpayers is found to be worsen immediately after an audit. They believe that the likelihood of a subsequent audit is very low because it recently happened, thus resulting decrease in compliance. The contrast between evidence and theory have questioned this framework as the most appropriate model to understand the phenomenon of tax noncompliance (Torgler, 2007). A limitation of such model have stimulated research on tax behaviour to develop new theories which may lead to change in behaviour (Slemrod, 2007). 
Social psychological research suggested that, an individual inherent character like attitudes, norms, fairness, equity, moral and ethical concerns should be taken into account in order to address the issues of tax evasion and non compliance. Typically, these psychological mechanisms can be classified as motivational factors underlying individuals’ decisions to perform or not to perform behaviour. Hence, the most well known model that could explain people’s behaviour by way of understanding beliefs and attitudes is the theory of planned behaviour (TPB; Ajzen, 1991). It has been applied in many behavioural researches and shown to have a good predictive power in explaining human intentions and behaviour. Review of this research can be found in a variety of sources such as the acceptance of telemedicine technology by physicians (Chau and Hu, 2001), blood donation (Reid & Wood, 2008), predict consumers’ purchase intentions with different level of product knowledge (Shen Chiou, 1998), predict customer’s intention toward adopting Internet banking in Taiwan (Shih & Fang, 2004) and many others.
The theory of planned behaviour suggests that a person’s behaviour is determined by his or her intention to perform behaviour. It is widely accepted that person’s intentions are good predictors in deciding whether or not one will engage in the behaviour (Ajzen, 2002a; Armitage & Conner, 2001). The stronger the intention, the more likely that he or she will perform the behaviour in question. This intention is, in turn, directly driven by three major constructs namely attitudes, subjective norms and perceived behavioural control related to particular behaviour. Specifically TPB predicts that if there is a more favourable attitudes towards a behaviour, it is accepted socially, and the person has more control over that specific behaviour, they are more likely to perform that behaviour (Ajzen, 2002b). 
Concerning tax related behaviour, there is some evidence shown that TPB has been used as a framework to examine taxpayers’ compliance intention. One of the first studies that used the full model of the TPB was a study undertaken by Bobek & Hatfield, (2003). This study was conducted in the United States of America, applied the TPB model with the inclusion of the moral obligation variable. In sum, results provide support for the theory suggesting that the TPB model provides a good description of tax compliance behavioural intentions. Several beliefs were found to be useful in developing and understanding of tax compliance behaviour. However, Bobek & Hatfield, (2003) found that individuals’ moral obligation do not provide a significant explanation of tax noncompliance.
Other studies have also found support for the use of the TPB in predicting intention regarding tax compliance. Coolidge & Hickman, (2012) for example, who examined factors that influence business taxpayers’ decision on whether to report income and deductions correctly in their 2011 income tax return. Their study was based on sample of small and medium enterprises in Australia. Their study found support for the TPB’s components of attitude, norms and perceived behavioural control in predicting intentions of tax compliance decisions. Additionally, this study also provides support for the additional variables in predicting and shaping tax compliance behaviour. These variables are taxpayer identity and awareness of the law. The variable of perceptions of Tax Office cooperation was not a significant contributor to intention. The final model with all independent variables in the model was significant at R2 = .594 (p<0.01). Indicating that approximately two thirds (60%) of taxpayer’s intentions to comply is predicted by the variables in the model. 
However, in Malaysia very little evidence of any empirical works that discuss tax compliance behaviour within the framework of TPB. At the time of study, only one empirical studies (Saad, 2009) has made an attempt to examine the role of fairness in tax compliance decisions by employing the TPB model. The result shows that taxpayers perceived the current income tax system as fair but there was no conclusive evidence that such a perception had an influence on compliance behaviour. In other words, fairness perceptions do not necessarily motivate taxpayers to either comply or not to comply with tax requirements. The results also revealed that tax knowledge and tax complexity had a significant impact on fairness perceptions of the tax system and subsequently affects taxpayers’ compliance behaviour. With regards to the TPB variables, the results of the study had shown that the attitude and subjective norms components had a positive influence on taxpayers’ behavioural tax compliance intention but not the perceived behavioural control. In summary, Saad (2009) states that, the theoretical model of TPB in the tax literature offers a good explanation of compliance behaviour. 
4. [bookmark: _Toc386448387][bookmark: _Toc386449463]Hypotheses Development
This study draws upon the TPB constructs namely attitude, subjective norm and perceived behavioural control as a theoretical framework for predicting tax compliance behaviour. The aim of this study is to examine whether there is a direct positive relationship between attitude, subjective norm, perceived behavioural control and the decision whether to file an income tax return. 
According to Ajzen (1991) attitude is defined as the individual's positive or negative feelings about performing a behaviour. In taxation context, research has identified there are certain attitudes such as a sense of civic duty to pay taxes, feels guilty if misreported taxes, feels ashamed if caught cheating do play an important role in influencing taxpayers’ internal motivations to comply voluntarily with tax laws (Torgler, 2007; Kornhauser, 2007; Hofmann, Hoelzl, & Kirchler, 2008). It has also identified that the more positive these taxpayers’ attitude, the higher their willingness to comply with tax laws. In other words, people do willingly to comply with their tax obligations may be positively related to their attitudes about paying taxes (Schneider & Torgler, 2007). Overall, attitudes have been shown as the best predictors in explaining tax compliance behaviour. Therefore, the following hypothesis is formulated:
H1 :	There is a significant and positive relationship between attitudes and intention to file a tax returns on time.
The concept of subjective norm refers to a person’s perception of whether most people who are important to the person think that he or she should perform the behaviour in question. The theory predicts that the more an individual perceives that important others think he or she should engage in the behaviour, the more likely the persons intends to do so (Ajzen, 1991). In relation to taxation, there is evidence that referent groups are important source of information and were found to be most influential on taxpayer compliance behaviour. People will choose to file a tax return if he or she believes that their significant others encourage them to file an income tax return. However, they are more likely choose not to file a return if their significant others would disapprove such behaviours. Some people are quite easily influenced by their significant others to engage in high risk and other negative behaviours (Sieverding, Matterne, & Ciccarello, 2010). Therefore it seems reasonable to suggest that subjective norms do impact on individual filing decisions.We, therefore, have developed the following hypothesis:
H2 ::	There is a significant and positive relationship between subjective norms and intention to file a tax return.
According to Ajzen (1991), perceived behavioural control is the extent to which a person feels able to engage in the behaviour. It may encompass two components: how much a person has control over behaviour and how confident a person feels to engage or execute the behaviour. The theory suggests that an individual may have total control of certain behaviour when he or she has the required resources or opportunities to perform such behaviour. Further, it posits that people intend to perform behaviour when they feel more confident of doing the required behaviour, in this case of filing compliance. However, for some people filing an income tax return can be complicated and confusing. Therefore, if they don’t believe in their capability, they doubt themselves to perform perfectly; a person might fail to file a tax return in a timely manner. For this context, it is proposed that:
H3 ::	There is a significant and positive relationship between perceived behavioural controls and intention to file a tax return.
[bookmark: _Toc386448388][bookmark: _Toc386449464]5.	Methodology
[bookmark: _Toc386448389][bookmark: _Toc386449465]5.1	Study Sample
The sample covered in this study consisted of business owners in which the business is located along Malaysian Expressways. These expressways are monitored by private concession company, such as PLUS Expressway, ANIH Berhad and others. However, for this study the sample was confined to business owners who are running a business under the supervision of PLUS Expressways Bhd. An estimated of 276 stall operators were expected to be included in this study. However, the actual numbers of stall operators present were only 245 people. The data collection process took approximately five months to complete, commencing in April 2014 and ending in early August 2014.
[bookmark: _Toc386448390][bookmark: _Toc386449466]5.2	Research Instruments 
The survey questionnaire consists of two sections and developed based on the reviewed of past studies and established theories. Section A was designed to measure the behavioural dimension of respondents that consisted of tax filing compliance scenario. After reading the scenario, the respondents were asked to imagine themselves deciding whether or not to file a tax return if they were in similar scenario. Following the scenario, a few statements were developed to capture the elements of the Theory of Planned Behaviour namely intention, attitude, subjective norms and perceived behavioural control. The statements were measured based on a five-point Likert-type scale, with the respondents is asked to indicate their degree of agreement with the statement (1 = strongly disagree to 5 = strongly agree). Next, Section B was developed to gather information about respondents’ profile such as age, gender, education and experience. 
[bookmark: _Toc386448392][bookmark: _Toc386449468]5.3	Measurement of variables
Intention to comply with tax laws was defined as the willingness of individual to file the required tax returns by the prescribed date. Three items were measured on a five-point Likert scale, adapted from previous research by Saad (2009). Respondents were asked to o indicate their level of agreement or disagreement to the statement. Higher scores indicate that an individual is more likely to file a tax return if they were in a similar scenario.
Attitudes towards the behaviour refers to the degree of which one has favourable or unfavourable evaluation on filing a tax return. The instruments used to measure this variables was adapted from various sources such as (Ajzen, 2002b; Lu, Huang, & Lo, 2010; Saad, 2009). Examples of the items are: “I would file my tax return as it is part of my responsibility being a citizen.” and “I feel a moral obligation to file my income tax return even my business is suffering a loss”.
Subjective norms are defined as social pressures exerted by social groups such as family, peers, spouses, and many others to act on something. Subjective norms were measured by six items, which had been identified from the previous research. Respondents were asked to indicate their level of agreement or disagreement on statements related to their referent group, such as Respondents were required to answer the question stated as “Most people who are important to me and my family would think that I need to file my income tax returns”. 
Perceived behavioural control was assessed by 6 items adapted from various studies. Two items were referred to how easy or difficult to comply with the tax obligations as described in the scenario. Three items measured how confident the respondent was that he or she would be able to successfully perform the behaviour. The classification of items is frequently used to assess the perceived behavioural control within social psychology (Kraft et al, 2005) as well as the tax- compliance context (Bobek & Hatfield, 2003).
6.	Research Findings
The distribution of the 225 respondents shows that about 47.1 per cent of the respondents were males and 51.6 per cent were females. They are mainly in the 36 – 45 year old range (30.7 per cent) and only 4 per cent under the age 25 years. The majority of the respondents were Malays (86.2 per cent), and the remainders were Chinese (10.2 per cent) and Indian (1.3 per cent). About 23.6 per cent of the respondents have been in the business for less than 10 years, 44.9 per cent between 10 – 19 years and the remainder of 28.9 per cent have been in the business for more than 20 years. About 44.8 per cent of respondents engaged in food stalls and about 38.6 percent of respondents sell beverages.  Meanwhile, about 9.4 percent of the respondents selling various kinds of local fruits and the rest of them that is 4.1 percent, selling handicrafts and other products. However, it was found that most respondents never filed their tax return (49.8 per cent) and 16.4 per cent of the respondents had filed their tax return for more 5 times. When asked whether the respondents have attending any seminars or courses organized by IRB, the majority of them (77.3 per cent) would response “no” even though the seminar was conducted without a charge. 
Table 1 describe the basic features of the data. The means, standard deviation, and minimum and maximum scores were computed for each of the Theory of Planned Behaviour (TPB) components. For each item, respondents could indicate whether they agreed or not on a 5 point Likert-scale where 1 was “Strongly Disagree” and 5 was “Strongly agree”. Higher scores on the scale indicate respondents were likely to have high intentions to file their tax return on time.
The mean score for intention was 3.36, reveal that the respondents generally had good intention to file the tax return if they were in similar situation faced by a hypothetical person. It may also be seen that the mean score for the attitude was 3.39 indicates that the respondents’ attitude is able to influence individual’s tax filing compliance decisions. They are willing to file tax returns because filing was the right thing to do even if the business is suffering a loss. In terms of subjective norms, respondents’ means score of 3.13 suggests that the respondents’ filing behaviour were slightly influence by perceptions of the expectations of close others. With respect to perceived behavioural control, the mean score was 3.47 indicating that, on average the respondents who believed that they possess some skills or experience in tax matters seems to have a high perceived behavioural control and is more likely to file their tax return in a timely manner.
Table 1: Descriptive Statistics 
	Variables
	N
	Min
	Max
	Mean
	Std. Deviation

	Intention
	3
	1.00
	5.00
	3.36
	0.80

	Attitude
	6
	2.00
	4.71
	3.39
	0.57

	Subjective Norm
	5
	2.00
	4.40
	3.13
	0.61

	Perceived Behavioural Control
	8
	2.25
	4.50
	3.47
	0.45



Table 2: Results of Hypothesis Testing
	Constructs
	B
	SE
	Beta
	CR
	p
	Result

	Attitude
	0.423
	0.120
	0.407
	3.518
	0.000
	Significant

	Subjective Norms
	0.176
	0.109
	0.161
	1.613
	0.107
	Not Significant

	Perceived Behavioural Control
	-0.012
	0.054
	-0.017
	-0.227
	0.000
	Significant



As shown in Table 2, Hypothesis 1, seemed to have a positive and significant influence on the intention to comply in filing compliance scenario (β = 0.407, p < 0.05). Hence, this hypothesis was accepted. The respondents believed that filing the tax return is part of their responsibility as individuals toward country. These positive attitudes are certainly will result in better compliance behaviour. 

Hypothesis 2 which examined the influence of family and friends in deciding whether they should file their tax return, showed that subjective norm had no significant effect on intention to comply. In other words, the respondents claimed that their important referents, such as family members, friends or colleagues played no influence upon their decision whether or not to file the tax return. Therefore, Hypothesis 2 was rejected. 

Hypothesis 3 which stated that “Perceived behavioural control of sole proprietor significantly influence tax compliance intention”, in the filing compliance scenario, was accepted. The results suggest that an individual’s beliefs about the presence of factors that may facilitate the performance of behaviour or having the opportunity to cheat may have effect on sole proprietors’ behavioural intention. 

[bookmark: _Toc386448400][bookmark: _Toc386449476]7	Discussion and Conclusion
The main objective of this study was to examine several factors that could potentially influence an individual’s compliance behaviour in Malaysia. This study involves a limited number of small business owners who operating their business along the PLUS Expressways. The data was collected through a group administered method which the target respondents are gathered in one place. The evaluation of the measurement and structural model was performed using AMOS-SEM technique to predict the tax compliance behaviour. 
Collectively, overall results have demonstrated the effectiveness of the TPB in the prediction of intentions to perform behaviour. The findings revealed seem to be consistent with past studies in the taxation context and other various behavioural situations (for overviews see Alam & Sayuti, 2011; Langham et al., 2012; Reid & Wood, 2008; Saad, 2009).
The present study also shows that the respondents had good intention to file their income tax returns with the mean value of 3.36. However, looking at their demographic data on tax filing frequencies, 49.8 percent of the respondents had never filed their tax return. This would suggest that intention to comply is not always a strong predictor of compliance behaviour. Although most respondents have a good intention to comply with tax laws, but in reality, they failed to file legally required tax return. The act of not filing usually contributes to more significant problems for tax authority. 
In addition, results also found that attitude was the strongest predictor of intentions to file a tax return. It seems consistent with past studies in tax compliance literature that attitudes remained better predictors of intention for every behaviour (see example Alam & Sayuti, 2011; French et al., 2005; Moan, 2013). Thus, in the context of this study, individuals with a sense of civic responsibility are more likely to positively influence intention to comply. This responsibility may also help to explain why an individual file income tax returns. In addition, studies have demonstrated that, a positive attitudes would be most likely to associate with tax compliance, and negative attitudes are often associated with tax evasion (Reckers, Sanders, & Roark, 1994; Eriksen & Fallan, 1996; Schneider & Torgler, 2007; Kirchler, 2007; Randlane, 2012). Therefore the tax authority may have to start an awareness campaign promoting positive attitudes towards tax compliance. This is because attitude can be influenced with the right message delivered in the right way (Petty, Wheeler, & Tormala, 2003).
Subjective norms, on the other hand, did not have significant influence on people’s intention in filing decision. Perhaps one reason for the insignificant results could be that subjective norms do not exist in behaviour that is not observable by others. According to Smart (2012) taxpaying behaviour is an individual’s behaviour that is not observable by others. These people create their own beliefs and attitudes in deciding whether or not to file a tax return. Therefore subjective norms are not very effective in such situations. The situation in which individuals felt pressures from important others to engage in the behaviour when behaviour is not consistent with his or her attitude (Moraes, Carrigan, & Szmigin, 2012). Empirical research has demonstrated that such inconsistency can force individuals to adopt more frequently the norm that is followed by the majority of the group (Sekiguchi & Nakamaru, 2011). In fact, many previous researchers also found that subjective norms are less related to intention for many behaviour than attitudes (Moan & Rise, 2011; Nishimura, 2011). Therefore, it seems reasonable to assume that a majority of people are generally tended to be under attitudinal control rather than normative control.
However, this study has also some limitations. First, the most obvious limitation is that intentions were used as the predictor variable rather than actual behaviour. Nevertheless there is empirical support that, with proper measurement techniques, intentions are reasonable proxies for actual behaviour (for example Mahon, Cowan, & McCarthy, 2006). Perhaps, future research should attempt to use actual data held by tax authorities without reveal the personal identities of taxpayers, in order to gain a better understanding of taxpayers’ compliance behavior.
A second limitation was that the study considered only three variables in explaining filing behavior among sole proprietors in Malaysia. It might be possible to account for other variables in future research. This would probably provide a better explanatory power for behavioral intention.
Given the limitations of the study, the finding of this study however may be of interest to revenue bodies for addressing tax filing compliance issues among sole proprietors in Malaysia. Placing more emphasis on this issue may extend our understanding to identify the factors associated with their decision about whether or not to file a tax return. A better understanding on the main driver for tax compliance will allow revenue bodies to implement the most effective way to influence behavior. Thus, it is important for the revenue bodies to work in cooperation with other parties and sharing research findings in order to effectively influence behavior. 
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